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Abstract 

Electronisation and mechanization in communication systems have provided an opportunity to access the 

information rapidly, accurately and repeatedly. To reach the unreach modern electronic gadgets and 

systems have been introduced to cope-up the requirements. Information has an immense value in our 

society. Its large scale dissemination through highly preferred communication media constitutes one of 

the most striking developments of present era. Organic farming has an important scope in hilly rural 

areas of J&K. In order to increase the organic crops production in hilly areas, it is necessary that the 

organic farmers of hilly areas should adopt the scientific organic farming technologies. In order to know 

the media preferences of organic farmers residing in hilly areas, the present study was conducted in hilly 

district Reasi of Jammu and Kashmir which was selected purposively. A sample of 150 trained organic 

farmers was selected purposively. A list of different sources of organic farming information was prepared 

and farmers were asked to indicate their preferences on a three point scale. It was found that Extension 

Personnel of KVK and Extension Personnel of State Deptt. of Agri. were highly preferred by the organic 

farmers. 
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Introduction 

Modern crop farming has enhanced the food grain production but it has caused many problems 

to the environment and human health. Besides, it has contributed to global warming. The 

imbalanced use of agro-chemicals in soil and on plants is not only damaging the soil bacteria, 

fungi, actinomycetes etc. but has given rise to phenomenon like pest resistance and pest 

resurgence. Dependence on the external inputs like fertilizers, pesticides, machines etc. have 

increased rural indebtedness and created dependencies. Farmers have indulged in 

indiscriminate use of chemical fertilizers and pesticides. In order to increase the agricultural 

production and control of insect-pests and diseases, farmers are increasingly depending on 

agro-chemicals. Now the people are questioning the impact of modern agriculture on 

environment, economic and social aspects. Many farmers are seeking the alternative practices 

that would make agriculture more sustainable and productive. Organic farming is the only 

alternative taking care of all ecological aspects. A natural balance needs to be maintained for 

sustainability of crop production system. Therefore, recycling of resources through organic 

farming approach is of paramount importance. Currently the demand for organic products is 

more than supply. The market for organic crops is growing at a very high rate each year. The 

reduction in the input cost in organic farming ensures higher economic net returns. The 

emerging challenge for food quality, food security and environment sustainability can be 

mitigated by the organic farming. Good market demand for organic products can have a 

positive impact on the socio-economic status of the farmers.  

Hilly areas have tremendous potential in organic farming. However in hilly areas, the organic 

crops productivity is less. Therefore, it becomes important that the farmers of rural hilly areas 

become aware about the latest organic farming technologies to increase their organic crops 

production. Keeping in mind the importance of different media for organic agriculture 

information, a study on “Media preferences of organic farmers in hilly areas of J&K” was 

undertaken with the following specific objective: 

I. A study on media preferences of organic farmers in hilly areas of J&K. 
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Materials and Methods 

The present study was conducted in hilly districts Reasi of 

Jammu and Kashmir which was selected purposively as the 

KVK was catering the needs of the farmers of this district. A 

sample of 150 organic farmers trained by the SKUAST-J was 

selected purposively. Specific five days training programmes 

on organic farming were imparted by the SKUAST-J and 

KVK, Reasi scientists. Several lectures with different visual 

aids were also delivered. Flash cards/charts/posters were 

prepared and demonstration was given in different steps 

included in each activity. Field visits of organic fields were 

also organized for the farmers. A list of different sources of 

information was prepared and farmers were asked to indicate 

their preferences on a three point scale. The data collected 

was carefully scrutinized and condensed into master chart and 

tabulated in terms of statistical tools to represent in a 

meaningful way. Then the mean score was found out to rank 

the different sources of information  

 

Results & Discussion 

 

Table 1: Organic farming information sources for the organic farmers 
 

Sources 
Highly preferred 

(Frequency) 

Preferred 

(Frequency) 

Least preferred 

(Frequency) 

Mean 

score 
Ranks 

1. Extension personnel of KVK 87 56 07 2.53 I 

2. Extension personnel of State Deptt. of Agri. 68 52 28 2.24 II 

3. Salesmen of organic agril. inputs 20 50 80 1.60 VIII 

4. Local leaders 45 45 60 1.53 IX 

5.Progressive organic farmers 57 71 22 2.23 III 

6. T.V. 44 60 46 1.98 VI 

7. Radio 41 63 46 1.96 VII 

8. Extension publications 20 29 101 1.46 X 

9. Neighbourers 57 57 36 2.07 V 

10. Relatives and friends 58 57 35 2.22 IV 

 

The figures in table 1 reveal that Extension personnel of KVK 

were ranked first in order to preference. This could be due to 

the fact that extension personnel of KVK were highly 

educated, efficient, trained and their services were prompt that 

made the farmers to approach and utilize their services for 

organic farming. On the other hand Extension personnel of 

State Deptt. of Agri.were preferred by the farmers with 

second priority. This could be due to fact that the faith of 

farmers in the salesmen of agril. inputs is increasing due to 

their prompt services. Progressive organic farmers was ranked 

third in order of preference. This could be due to fact that 

farmers of the area might go to the progressive farmers for 

advice and information and had good contact with them as 

they were rich on organic farming knowledge. Relatives and 

friends were ranked fourth. This could be due to the fact that 

relative and friends of farmers were having good knowledge 

of organic farming. Neighbourers were ranked fourth. It could 

be due to that that neighbourers were having awareness of 

organic farming.TV was ranked sixth. This could be due to 

fact that farmers might have taken it for entertainment-cum-

educational purpose. Radio came up as the 7th important 

source, which was preferred by the farmers. This could be due 

to fact that radio as a means of entertainment cum-education 

has become popular among the farmers. Apart from these 

sources, the other sources like Salesmen of organic agril. 

inputs, Local leaders and Extension publications were least 

preferred by the farmers. 

The finding is in line with the findings of Singh and Singh 

(1971) [16], Rogers and Shoemaker (1971) [13], Singh and 

Sharma (1973) [17], Mehra (1976) [11], Rao (1987) [12]. Chandra 

and Cherian (1991) [2], Khan and Paracha (1994) [8], Sandhu 

and Singh (1995) [14], Chauhan (1997) [4], Meena (1997) [10], 

Sawarkar et al (2001) [15], Lal (2002) [9], Kadian and Ram 

(2002) [7], Government of India (2005) [5] and Hanumanaikar 

R.H. (2011) [6]. 

 

Conclusion 
It can be concluded that KVK Extension Personnel, Extension 

Personnel of State Deptt. of Agriculture and progressive 

farmers are playing vital role for the dissemination of organic 

agril. information. The farmers are having lot of credibility on 

KVK Extension Personnel and Extension Personnel of State 

Deptt. of Agriculture extension because of their efficiency 

and good communication skills. Mass media sources like TV 

and radio are also very important in dissemination of organic 

agricultural information. 

 

References 

1. Bembridge TJ. Farmer characteristics and contact with 

information sources in a Venda village implications for 

extension. South African journal of Agricultural 

Extension. 1993; 22:19-22. 

2. Chandra, Cherian. Video and T.V. in teaching non-formal 

women learners and media and technology for human 

resource development. 1991; 1-2:141-150. 

3. Chandra S, Babel KS. A study of information available to 

the small, medium and large farmers about improved 

agricultural practices of Moong bean cultivation Annals. 

Agro-Bio-Res. 1997; 2(2):77-80. 

4. Chauhan RS. Farmers response towards Farm Television 

Programmes in Jaipur district, Rajasthan. M.Sc. (Ag.) 

Thesis (Unpub.), S.K.N. College of Agriculture, Jobner, 

1997. 

5. Government of India. 17th Livestock census; Department 

of animal Husbandry and Dairy, MOA, GOI, 2005. 

6. Hanumanaikar RH. Reading behaviour of farmers. 

Department of Agril. Extension Education University of 

Agricultural Sciences, Dharwad, India, Karnataka J. 

Agric. Sci. 2011; 24(4):471-473. 

7. Kadian KS, Kumar Ram. Information processing pattern 

of dairy farmers of Kangra Valley: ICAR, New Delhi, 

2002. 

8. Khan MA, Paracha SA. International communication 

network in diffusion of innovations at innovative and 

non-innovative villages. Jr. of Rural Development and 

Administration. 1994; 26(2):74-88. 

9. Lal B. “Farm T.V. Programmes in Kathua district of 

Jammu and Kashmir”. M.Sc. (Ag.) Thesis (Unpub.), 

S.K.N. College of Agriculture, Jobner, 2002. 

http://www.chemijournal.com/


 

~ 900 ~ 

International Journal of Chemical Studies http://www.chemijournal.com 

10. Meena MS. An analysis of farmers information system 

for dairy farming in Swai Madhopur district, Rajasthan, 

M.Sc. Thesis, NDRI (Deemed University), Karnal, India, 

1997. 

11. Mehra A. SITE Revisited Youth Times. 1976; IV(26). 

12. Rao SB. A study of transfer of dairy production 

technology in Chittor district of Andhra Predesh. Ph.D. 

Thesis, Kurukshetra University, Kurukshtera, 1987. 

13. Rogers EM, Shoemaker FC. Communication of 

innovation. The Free Press, New York, 1971. 

14. Sandhu HL, Singh SB. Prevailing management practices 

in dairying in Kandi areas of Punjab state. Journal of 

Dairying, Foods and Home Science. 1995; 14(4):211-

216. 

15. Sawarkar SW, Borkar MM, Upadhye SV, Jadhdhao SB. 

Characteristics of dairy farmers, their awareness, 

adoption and constraints in adoption of artificial 

insemination practices in Vidarbha region.Ind.J.Dairy 

Science. 2001; 54(4):194-202. 

16. Singh D, Singh MR. Farmers perceptions of different 

credibility pattern of sources of information. I.J.E.E. 

1971; VIII(3&4):78. 

17. Singh R, Sharma SS. A comaprative study of adoption of 

HYVP by farmers of T.V. and non-T.V. Villages. I.J.E.E. 

1973; IX(1&2):92-01. 

http://www.chemijournal.com/

